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MARKET RESEARCH, SOCIAL MEDIA, SEO, WEB ANALYTICS and PR
Digital Data Convergence Generating ROI and Share of Voice

Tech Perspective of a Developer - Research Skills of an Industry Analyst – Strategy of a Leader -
Design Perspective of an Architect.

· Over eight years of experience in web analytics and SEO, with a specialization and leadership in social media metrics. In-house corporate experience at IBM and Monster combined with contract work with Porter Novelli Public Relations, small businesses and start-ups. 

· Demonstrated ability to synthesize social media metrics, web analytics, market research, and SEO/SEM to develop data metrics, KPI’s and dashboards driving business, setting and evaluating benchmarks. 

· Analyst, public speaker, and prolific writer on Social Media, web analytics and Search. Contributor to Entrepreneur Magazine, VentureBeat, author of two blogs, WebMetricsGuru and ArtNewYorkCity with combined readership of 11,000 unique visitors per month and 4000+ Subscribers.

EXPERIENCE
Independent Analytics & SEO Specialist, NOW-SEO, Brooklyn, NY
2003―Present 

Various B2B clients including Porter Novelli PR, the New York Times, US Magazine, TheNewMarket, Havana Central, Various Architects  & digital ad agencies
Note: While viewing my resume, keep in mind my experience includes full time positions and consulting work that often overlap. For example, I maintain my Now-SEO consultancy while currently working at Porter Novelli PR (freelance as well) and while I was at Monster.com (fulltime).
 Marketing Analytics
· Used Omniture Site Catalyst & Discover2 platforms to analyze effectiveness of two major brands in joint venture.  Recommendations utilized in determining future market strategy.
· Demonstrated impact of TV and media appearances of NYT blog columnists New York Times site traffic.
· Created and Implemented Email Marketing & Newsletter Analytics Tracking for Architectural firms including The House Designers and Alan Mascard Homes.
· Create real time web tracking and attribution metrics for restaurant chains and large brands such as Gillette, Laughing Cow, etc.
   Market Research and Social Media
· Created, Developed and Implemented Social Media Metrics Program for Porter Novelli Public Relations.

· Created and Ran the Social Media Committee at the Web Analytics Association while initiating the first standards work for Social Media Metrics.

· Researched and developed Best Practices guide for major electronics company utilized for Social Media measurement and benchmarking campaign ROI.  Advisory services included creation of additional guides on webs analytics for corporate clients

· Designed client Social Media Scorecard, including ROI tracking, for corporate client using combination of Omniture Site Catalyst, Ranking Reports, & Google Analytics. Client doubled online sales conversions following implementation of new strategies based on research findings.
· Created online marketing plans for musicians, visual artists, and entertainers. Utilized analytics for strategic media planning, including content generation and market segmentation. Results generated increased client base, traffic statistics for unique and return visitors, as well as increased bookings and revenue generation.
Senior Web Analyst, Insights Group, Monster Worldwide, Inc. 
Jan 2008―Jun 2009
Provided Site Analytics for effective business decision-making for Monster.com products and channels including Affinity Labs, Military.com, Fastweb.com, MonsterTrak.com, Jobs.com, and Monster International Sites

   Market Research and Social Media

· Developed Social Media Framework document determining metrics and methodology for measurement.

· Completed Comscore Media Metrix Audit for Monster Worldwide, saving company $200K over fiscal year.
· Produced Search Reporting linking multiple Monster properties together providing key insight resulting in 50% increase in year to year Search Engine Traffic.
  Seo and Web Analytics
· Developed and produced SEO/SEM Dashboard balancing Organic listings and Paid Search potentially saving Monster Worldwide over 128K per month.

· Completed marketing analysis of Monster Worldwide hiring portal using WebTrends Site Analytics and Omniture Visual on Demand (formally Visual Sciences).

Web Analyst, IBM.com, White Plains, NY
2003―2008

Provided analysis of Search Engine Metrics, Web Data Metrics, & Search Engine Optimization
    Marketing Research, SEO, Web Analytics
· Combined site analytics, qualitative data, virtual world analytics & Seibel data for IBM's Virtual Business Center resulting in $1.6 M of identified revenue opportunity for IBM's effort in Second Life Virtual World.
· Envisioned, improved & maintained brand monitoring dashboards for web effectiveness at IBM.com combining qualitative data, SEO & site analytics measures onto one scorecard.

· Also executed scorecard of IBM Pressroom, combed Marketwire metrics on Press Release distribution with IBM site analytics. Showed pressroom team, for the FIRST time ever, the value of their press releases.
· Measured effectiveness of branding campaigns around IBM BladeCenter using Site Analytics and SEO & demonstrating a 25% sales lift & a 35% traffic lift on Blade keywords to IBM.com Systems group during campaign run by Ogilvy for IBM. Proved 10% lift in IBM Internal Search for Blade keywords during the same period. This work supported decision to engage Ogilvy.

Prior Experience includes
UNIX Consultant, Reuters-Lipper, Prudential, Citibank, Barclays Bank, Crossbar/Citibank, SIAC, New York, NY
1993―2001 

· Unix System Migrations, upgrades, Y2K planning, Datacenter relocation planning and execution.
Education
Baruch College, Continuing Education Division, New York, NY
Certificate of Marketing Management, 2002―2003
New York Institute of Technology, New York, NY

MA, Media Studies, 1989 
Hunter College, New York, NY 
BA, Major: Art; Minor: Psychology, 1980 

Professional Memberships & Activities
· Board Member Emeritus, Web Analytics Association. 

· Columnist, Entrepreneur Magazine, VentureBeat, MyCustomer.com 

· Blogger, www.webmetricsguru.com , www.theanalyticsguru.com, www.artnewyorkcity.com, 

· Member, Search Engine Marketing Professionals Organization (SEMPO)
· Chat Moderator, Search Engine Workshops 
· Speaker at EMetrics Summit, Social Media Conference, Monitoring Social Media 09, Social Media Jungle, Social Media Roundtable, Search Engine Strategies and various meetups.
· Formed the DataStories Meetup in NYC to promote open sharing, discussion and analysis of business metrics for insight.
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· Speaker at Social Media Jungle, Search Engine Strategies, Online Marketing Forum, Ultra Light Startups, Social Networking Conference, & attend others as a member of the Press due to blog, webmetricsguru.com
Presentations

· Social Media Case Study at Search Engine Strategies 2008
· Building a Social Network at Social Networking Conference Miami 2008 

· Optimizing Search at Search Engine Superpowers Meetup – NY 2008

· Analyzing Inbound Traffic  - Inbound Marketing University – 2009
· Build your own Social Media Monitoring  -  Social Media Monitoring Bootcamp – London, March 10

· Future of Social Media Monitoring – London, 2009

Core Competencies
· WebTrends, Omniture Site Catalyst, Discover 2.0, Coremetrics, Radian6, Alterian/SM2 Techrigy, Sysomos, Comscore Media Metrix, Search Engine Optimization, Search Engine Marketing, Public Speaking, Blogging
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