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Most Popular / Least Popular Locations in the VBC this year

Source: V-Tracker

In the new Dual Sim the Briefing Center is becoming the most popular area of the VBC while, unique visitors were 
almost equally spread out between Innovation, Reception, Support and Briefing Center.

Original VBC 

Now Development

Dual Sim 

Production

As of 11/07
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Unique Visitors Return New

Inworld Activity – 5/15/07 - Present

Source: V-Tracker

While the number of return visitors per week has remained steady and the 
same since mid June (~150 per week), the number of new visitors has 
dropped off, averaging at ~200 per week.

Overall number of Unique Visitors has been flat since mid July, with little real 
change.
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Inworld Activity Visit Minutes by Location Filtered vs. Unfiltered

IBM VBC Support Personnel add ~25% - 30% of the total 
Avatar Time Spent at the VBC this year.

With VBC Support agents

Without VBC Support Team
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Inworld Activity - Cumulative
IBM VIRTUAL BUSINESS CENTER CUMULATIVE
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IBM VBC Traffic Growth leveled off (slope is not very steep) 
since July 07. 

There’s been 17268 Unique Avatar Visits recorded since the 
IBM VBC launched and December 18th, 2007.
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Inworld Streaming Video Activity for 2007

Most of the VBC Streaming Content has not been seen very often

Streaming Media Plays 2007
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monica_0311sec.mp3 MasterInventorAtWork.mov DS3000_700k_480x360.mpg
LaunchVideo.w mv business_center_launch_video.mov ets.mov
Genographic.mov totalStorage.mov RealTimeCrime.mov
LaserOnTheLinks.mov machimania_w inners.mov BAI_Retail.mov
FutureOfLearning.mov jp-1.mov Pandemics.mov
machinimania2clips.w mv reslice-life-online_sl.mov upmc.mov
dcvhigh.mov asymmetry.mov slice1b.mov
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Dual IslandsLaunch VBC
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Inworld Activity - Most Active Periods All Year – Original VBC

North America
Europe

Asia

Asia
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Inworld Activity - Most Active Periods All Year – New Duel Sim VBC

North America
Europe

Asia

Asia
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Teleweb Leads as of 12/17/07

A total of 151,994 with an average OI order size of 25,332 USD of Opportunity Leads generated 
because of the VBC.  - No significant change from last week several weeks but it’s now been 
stated that most of the booked opportunities from the VBC were “lost”.

There are 2 or more leads that are not showing up due to coding errors – this is being looked into currently.
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VBC Survey Activity 

Over the last 8 months, according to SurfAid, the SLBO Survey was opened 653 times and completed 245 times for an overall 
completion rate of 38% this year.

VBC Web Survey Form
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These stats are not considered accurate but they are a 
measure of Brand Visibility in Second Life.

These statistics are compiled and published every Monday 
using the Linden Labs search functionality. The actual 
vertical figures are based on the open in world Linden Lab 
traffic algorithm.  Every avatar gets a certain number of 
traffic 'points' per 24 hour day which are distributed across 
the areas they visit  - Sims and/or parcels (subsections of 
Sims).  If they spend 100% of their time for that day on a 
parcel, then that parcel will get 100% of their points.  If they
spend 50% of their time there, the space would be 
allocated 50% of their points and so on.  In addition, a visit 
to a parcel is only triggered by being there for more than 
five continuous minutes..

IBM Brand Presence in SL
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